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THE MOST INCLUSIVE & INSPIRING

WEDDING EXPERIENCE
Cellbiating BN fears!

LOCATION

International Centre, Hall 1

MOVE IN

Thursday, September 14................ 8amto 6 pm
Friday, September 15...................... 9amto 2 pm
SHOW DATES

Friday September15...................... 5pmto 9 pm
Saturday, September 16.............. 10 am to 6 pm
Sunday, September 17.......... 10 am to 5:30 pm
MOVE OUT

Sunday September 17............ 530 pm to 11 pm

Exhibitors may not dismantle their booths or remove display materials from
the building before the show closes at 5:30 pm on Sunday. All display mate-
rial and stock must be completely removed from the building by 11:00 pm
on Sunday.

EXHIBIT SPACES AVAILABLE

-10'x10°

+10'x20’

-10'x30’

Corner Premium

Fashion Show Participation......Contact us for more information

EXHIBIT SPACE INCLUDES:

-A curtained back wall and sidewalls. 8’ height restriction.
-1/5 company feature in Show Program

-Company listing on show website with link to your site

‘15 complimentary access passes (with 10'x10’ exhibit space)
‘1 x dedicated social post promoting your promotion in the
show (image and copy must be provided)

Exhibit space does not include:
‘Hydro
-Display materials or booth signs

Booth sharing is not permitted. Complete show services for exhibit
design, installation, furnishing rentals, electrical and booth cleaning will
be available through show contractors. Check online for exhibitor manual
and for more information http://fall.nationalbridalshow.com/ or contact
jeoffin@metroland.com



THE MOST INCLUSIVE & INSPIRING

WEDDING EXPERIENCE
DON'T LET YOUR BRAND MISS OUT DEMOGRAPHICS

The Toronto Star National Bridal Show is proud to present the most

inclusive and inspiring wedding planning resource. Our shows help ATTENDEE AGE
qualified and engaged wedding consumers - brides, grooms, their 21-34
families and friends - get the edge in creating their ideal wedding both 80%

in budget and in taste. From lavish affairs to destination weddings to

intimate family gatherings, our shows focus on connecting the best 35-50
wedding consumers with high quality, trusted exhibitors who provide 20%

services in every area of the industry.

Male  Female
Through our extensive marketing plan (ask us for more details) and our 28% 72%

innovative approach, we create opportunities for brands like yours to
generate qualified leads while consumers experience new trends, shop
and hear from you via a variety of show features!

HOUSEHOLD INCOME
$40,000-5100,000............... 46.3%
Over $100,000.........cooevuue.. 24.1%

WHY EXHIBIT? WEDDING BUDGET

- Reach already qualified, engaged consumers in a format that . Up to $34,999............. 76%
allows you to generate deeper leads than other digital marketing $35 OOO-$,50 000 15%
opportunities - cut through the clutter and ensure that your brand is M ! h $’50 000 99/
talking to your target consumers: wedding couples, their families and U A °
friends.

o
. . . . NUMBER OF
- Get in front of your target audience in person - a more effective lead WEDDING GUESTS
generator than telephone or email outreach. 100 or less............ 26.2% 4 [N
101-200......c..... 43.7% QN s
- The most economical way to build and increase brand awareness both 201-300 oo 18.5%
in the industry and with wedding couples looking to book wedding/ 301-400 8.4%
auxiliary event products and services. 201500 ... 2'1 %

. Strengthen your competitive position, maintain and build your market

share. ON AVERAGE, TIME
SPENT AT SHOW:

- Take advantage of the ooprtunity to amplify your marketing arsenal
by shooting video, gathering feedback and consumer data, launching 2-4 HOU RS OR
branded content and more! MORE
-Join a long established and successful consumer show that ensures WOULD THEY
you'll be |:eaching a highly qualified audience via an extensive, RECOMMEND THE SHOW
far-reaching marketing plan. TO A FRIEND
R e
TO MAKE A 88.5%
PURCHASE
Yes
83.2%
No

16.8%




THE MOST INCLUSIVE & INSPIRING

WEDDING EXPERIENCGE
TESTIMONIALS Rl . B

The success of our booth in the show exceeded our | -
expectations as brides-to-be were literally liningup to - #
get in our booth. By far the best show in the GTA, we
are so excited to participate again!
The Wedding Boutique by Le Chateau
(Returning Exhibitor)

Overall I'd say the show went fantastically well for me.
Actually better than | had expected. There have been
some leads that have turned into bookings and a lot
of great brand awareness. I'd definitely do the show
again so long as | can be on the checklist. | think that
truly was the key for me. I've got a booth that some
people are apprehensive about approaching and
that checklist was great for me to get them talking.

Provocateur Images (New Exhibitor in 2017)

~°:n.etroland LS. S .
CONTACT rietrolendrmeds SHES -

For more information or to book space call:

Madelaine Gileadi, Show Manager
905-273-8276 mgileadi@metroland.com

Jamie Coffin, Marketing and Event Coordinator
289-293-0711 jcoffin@metroland.com

3145 Wolfedale Road, Mississauga, ON, L5C 3A9

WWW.NATIONALBRIDALSHOW.COM




